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STEM BUNNIES

A collaborated rebrand for a business  
that combines science and bunnies

|



CHALLENGE
STEM Bunnies struggled with the design of their business, and this causesd customers to misunderstand what STEM Bunnies  
does: bunny parties, science learning, and bunny fostering. The challenge was to partner with another designer to tell their story.|
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Previous Brand
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SOLUTION | Tell the story of STEM Bunnies in the simplest terms: bunnies and science working together. This was achieved  
through a design collaboration to build the brand through a new identity, color scheme, illustrations, and website. 
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Illustration by Dana Kingery



Header
Subheader

The body typeface for 
STEM Bunnies. 
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New identity designed by Rishi  Murugesan with art direction and illustration by Dana Kingery
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Illustration by Dana Kingery, banner design by Rishi Murugesan 
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http://stembunnies.com

CHALLENGE | The original design for the website was stressful for the clients, who in their words describe it as “brutal.” 
The website lacked focus and cohesion, while not giving the user much information about the organization. 

http://stembunnies.comPrevious Design
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http://stembunnies.com

REDESIGN | The new design organizes STEM Bunnie’s information in a way that is 
not overwhelming, and gives the user a clear idea of what they can do. 
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http://stembunnies.com
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MASTERS OF TYPE

A typographic study of classic
typefaces and their designers

|
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CHALLENGE |

Claude Garamond 
Eric Gill +

Two classic typefaces and their designers were chosen to study: Eric Gill and Claude Garamond.  
An essay was written comparing and contrasting the designers, and was to be displayed within a book.  



SOLUTION |
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+ +

To represent the contrast of the classic designers, a classic color scheme was chosen: black, white and gold.  
Each page was tailored to the different aspects of the essay through the black and white shapes accented with gold. 
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Poster and ticket design for event celebrating master type designers
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SUPREME HOME CARE PROVIDERS

A local Home Care Provider 
that makes clients feel like family

|



SOLUTION |

+
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SHCP has a strong focus on the family-like care they bring to their clients.  
Through the combination of care and home, the brand represents that focus. 
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JR DIPPERS

A classic snack rebrand to 
focus on real ingredients

|



CHALLENGE |
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Clean up the packaging without losing  
the personality of the Jr. Dippers Brand. 

Previous Design



SOLUTION |
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To keep the brand alive, the bright color scheme was kept to help the product stand out
on the shelves. A new focus was created toward the use of real cheese with illustrations. 
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CAFE FOSSIL

An upscale restaurant located in  
Fossil State Park 
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DANA KINGERY

Kinge015@umn.edu

507 370 3041
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